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A MOBIL EVE?.. VAGY A PROGRAMMATIC EVE?

2013: ‘Year of the Mobile’

Is 20 4 Flnally The Year Of Mobile?

Attention: Announcing 2014, the third annual “year of mobile.” Yes, we have been hearing this line
since 2012, but it seems that 2014 is poised to finally be the year that mobile becomes a
mainstream marketing solution. Consumer adoption of smartphones and tablets is now
ubiquitous. Take for example my parents, considered part of the “Silent Generation” (precursor to
the Baby Boom generation). Both retired prior to widespread adoption of computers and now lay

Kimberly A. claim to four Apple aapL+1 computers, one PC, two iPads, one mini-iPad, and two Android
phones. The result of such broad acceptance of computing and communication devices can be
directly attributed to the explosion in mobile.

Eight reasons why 2015

2016: The Year of Mobile



2016 IS THE YEAR IN WHICH BUYERS MUST BECOME MASTERS

OF MOBILE MARKETING AND SELLERS MUST BECOME MASTERS
IN MOBILE MONETIZATION.”

KRISTA THOMAS, VP OF MARKETING

MOBILE STRATEGY AND INDUSTRY RELATIONS
RUBICON PROJECT



U.S. PROGRAMMATIC DIGITAL DISPLAY AD SPENDING (2014-
2017)

49,0%

2014 2015 2016 2017

Programmatic Display koéltés (milliard USD) =m=\/3[tozas (%) =e=Teljes digitalis display koltés %-a

Forras: eMarketer, 2016 Aprilis



U.S. MOBILE PROGRAMMATIC DISPLAY AD SPENDING (2014-
2017)

118,2%

46,0%

~—

$4,44

2014 2015

2016 2017

B Programmatic Mobil Display koltés (milliard USD) —e—\/altozas (%) —e—Teljes digitalis mobil display koltés %-a

Forras: eMarketer, 2016 Aprilis



bROGRAMMATIE MOBIL: E
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...MERT EGY ROBBANASSZERUEN NOVEKVO SZEGMENSROL BESZELUNK

Rubicon Project mobile ad spend share

2013 Q4 2015 Q4
3%

Forras: Rubicon Project



..MERT MAR ITTHON IS ERZEKELHETO A HIRDETO!
IGENY

Ad Requestek megoszlasa platform szerint (Hungary, 2016 Januar)
4%

W Desktop

B Mobil

B Tablet

Forras: Nemzetkozi Full-stack ad tech platform hazai piackutatasa, 2016. februar



..MERT EGYSZERU A SETUP FOLYAMATA

MOBIL WEB = DESKTOP

IN-APP

19 (!) KULONBOZO MOBIL BANNER MERET MAR ELERHETO
AKAR EGYEDI MERETEK IS

A HIRDETOK FOLEG AZ ITTHON IS HASZNALATOS |AB STANDARD MERETEKET KERESIK
(320x50 & 300x250)



PROGRAMMATIC MOBIL WEB VS. IN-APP

* |N-APP HIRDETESI ZONAK BEVONASA INKABB STRATEGIAI KERDES

* IN-APP:
A HAVI ELTOLTOTT IDO TULNYOMO RESZE (89%) APPOKBAN TORTENIK
A HIRDETOI KOLTES IS ALTALABAN IDE OSSZPONTOSUL (TOBB BEVETEL, MAGASABB
CPM)
VEGES PREMIUM INVENTORY

 MOBIL WEB:
AZ ERTEKESITETT VOLUMEN NAGYOBB ES MEG MINDIG NO (IDEN 70-85%)
EGYSZERUBB MONETIZACIOS FOLYAMAT
NAGYOBB , MOZGASTER"






U.S. PROGRAMMATIC DIGITAL VIDEO AD SPENDING (2014-2017)

$0,19
2014 2015 2016 2017
B Programmatic Video Desktop koltés (milliard USD) B Programmatic Mobil Video koéltés (milliard USD)

Forras: eMarketer, 2016 Aprilis



PROGRAMMATIC VIDEO ELONYEI

* A PROGRAMMATIC TECHNOLOGIA MINDEN ELONYE ERVENYESUL ITT IS;
HATEKONY CELZAS, ADAT
SKALAZHATOSAG
VALOS IDEJU KAMPANYMENEDZSMENT ES OPTIMALIZACIO
UJ HIRDETOI KOR BEVONASA
MARKABIZTONSAG

* |DEALIS ESZKOZ BRANDING KAMPANYOK SZAMARA
EGYEDI, INTERAKTIV KREATIVOK VALOS IDOBEN, EGYSZERRE TOBB ESZKOZON IS AKAR

« HATEKONY MULTI DEVICE ELERES CELZAS SEGITSEGEVEL
DESKTOP-MOBIL-TABLET



PROGRAMMATIC VIDEO KIHIVASAI

 AD FRAUD - HOPPEX/ENBRITE.LY

e MILYEN INVENTORY?

 MERES

« EDUKACIO



WHAT WOULD BE
NEXT?

MAR ITT A PROGRAMMATIC MOBIL ES A VIDEO DE MIT HOZHAT A JOVO ITTHON?

TOVABBI PROGRAMMATIC TERMEKEK  ELTERJEDESE? (PL: PROGRAMMATIC MOBIL VIDEO)
A PIAC FOLYAMATOS EDUKACIOJA?

A KERESLET FELLENDULESE?

A KINALATI OLDAL TOVABBI BOVULESE?

A FENTIEK EGYSZERRE?!
2?7?
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