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Viewabile impression definiciok
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The State of Viewability

Atlagos viewability rate

= Display: 43,9%
» Video: 29,1%

Q1 2016 US Media Quality Report
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http://integralads.com/us-media-quality-report/
http://www.iab.com/guidelines/state-of-viewability-transaction-2015/

Viewability ertékek eloszlasa domainek szerint

Viewability Distribution Across Domains

A small number of .
publishers are serving

most of the non-viewable A
impressions; 56.1%
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of all impressions

are not seen, but the y.
average publisher g
viewability is 50.2%.
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DOMAIN AVERAGE VIEWABILITY

5 Factors of Display Viewability
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https://www.thinkwithgoogle.com/infographics/5-factors-of-viewability.html

Hirdetési zonak elhelyezkedése

average
viewability rates

5 Factors of Display Viewability
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Page position isn't always
the best indicator of
viewability.

Not all above-the-fold
impressions are viewable,
while many below-the-fold
impressions are.


https://www.thinkwithgoogle.com/infographics/5-factors-of-viewability.html

VI ewablllty és ad recall TIME IN VIEW

0.5 Sec 1 Sec 4 Sec 7 Sec

* A standard definicido
alapvetden jol kialakitott. 100% (S30% 219%

Exposure Time

« Az ettdl lefelé eltérd
lathatosagi mutatok sem
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Fontosabb lehet, hogy
* hanyszor latja
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« hanyféle kontextusban
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A scientific study of viewability and ad effectiveness

- Represents a >25% chance of recall
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http://www.cadreon.com/wp-content/uploads/2016/02/Viewability_WhitePaper-2.pdf

Ut a benchmark-ok kialakitasa felé

Mereéstechnikai problémak
* hianyos, egymassal inkonzisztens meresek

Irrealis elvarasok =
= 100% nem realis, 70% folott mar jonak szamit

Koz0s tesztmérések E
& wid [

Buyer and seller should agree on a single
measurement vendor ahead of time
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Viewability-tudatos mukodés

Kiaddk

inventory
ATF zonak megfeleld elhelyezése
analitika és banner mérések szerint

fejlesztés
folyamatos mérés és a megjelenités
fejlesztése

arazas
a hagyomanyos és automatizalt
értékesités mar bearazta

cm|Sales

HOPPex

ellendrzés
Rubicon / Integral Ad Science,
benchmarkok kialakitasa

mind&ségbiztositas
kritériumoknak megfelel6 inventory
becsatornazasa

tanacsadas
mérések eredményeinek és
ugyfélvisszajelzések kommunikalasa

Hirdetok

prémium vasarlas
mindségi szolgaltatdk, prémium
inventory valasztasa

méretvalasztas
extra méretek hasznalata
(pl. roadblock, halfpage)

tobb mutatd figyelembevétele
nem a viewability rate az egyetlen KPI
(Id. még: ad avareness, CPA, stb.)




Viewable < Impression

= Hot topic
— Sokszor ijesztgetnek vele
Tema feltarasa, elemzés és a sziikseges alkalmazkodasok mindenhol folyamatban
= Van standard definicio
— sok vita (meg igéret jobb mérésekre és definicidkra)
= De a téma termékeny gondolkodast is elinditott,
— Ami akar mar is haladhatja a viewability maniat

cmlSales




KOSZONJUK A FIGYELMET
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Forrasok |l.

iab.

The State of Viewability 2015

The State of Viewability 2015

The State of Viewability
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VIEWABLE IMPRESSION
MERESI UTMUTATO

2015. februar

Viewable Impression Mérési Utmutaté


http://www.iab.com/guidelines/state-of-viewability-transaction-2015/
http://www.iab.hu/IAB_viewable_meresi_utmutato_201502.pdf

Forrasok Il.

» Integral

Ad Science CADREON

Integral

P

The Cornerstone of Ad Effectiveness

In order for advertising to make any impact. the very least have tobe
sen However less than onain ads

In 2014 in n effort to raise advertising accourtability, the Media Ratings Council (MAC liftd
its . As a resuit industy
froma"senved” impression to a Viewable” impression, setting the baseline for any advertising

objective, Integral takes it step further techrok
gy to ensure being in view ahways means to real people. Furthermore, with discrepancy-free
dia buyers and sellers mywill hvays see

of numbers, thus reducing transactional friction.

Our analysis is P d 3t the at the theraby
impact an sc: g towards viewability

UNITED STATES

PUTTING

MEDIA QUALITY REPORT

gles avallable t determine display viewablity

Page Geometry

i size of Page Geomety
measures viewablity of sie-served ads and ads in friendly IFrames within all
browsers, and unfriendly |Frames within Firefos and Intamet Explorer
Browser Optimization

By analyzing the speed of ad processingwhen on and off the screen, Browser
Optimization captures viewabillty of al types of ads across all browsers.

SCIENCE

BEHIND THE
CTANNADNCG

A scientific study of viewability and ad effectiveness

y higve maximurm the web

Vid ing i et With those
‘opportunities come complexities as viewability is na langer based on merely feasur-
ing the ad lacation on a page. Integral offers true viewabillty messurement for VAAID-
the adis actualy

playing, rather than simply the locatian of the pleyer

iewatilicy for all MRAID-compl i
‘advertising application integrations. The solution listens for signals from within the
app to determine whether the ad cantainer is inview, and can be measured across the
rd

& Integral

Ad Science

Patworks.

e C @ Integral

Q1 2016 US Media Quality Report A scientific study of viewability and ad effectiveness Product Brief - Viewability - Integral Ads
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http://integralads.com/us-media-quality-report/
http://www.cadreon.com/wp-content/uploads/2016/02/Viewability_WhitePaper-2.pdf
http://integralads.com/data-metrics/viewability/

Forrasok lll.

think Google Sizmek

Siszk OPEN AD MANAGEMENT

Many of the ads served on the web never appear

of
VIEWABILITY oo o rerems

factors of viewability—fram page position to ad

dimensions and mare.

/ \

Adisplay ad is considered Viewability rate:
viewable when Percentage of

50% of an ad’s pixels are ads determined
are in view on the viewable out of

‘ {
3 Viewability
< e | it vt Benchmarks

as defined by the i
Media Rating Council i #
L J \ Winter 2015

P

Viewability Distribution Across Domains

servin

"8
most of the non-viewable -

5 Factors of Display Viewability Viewability Benchmarks — Sizmek

https://www.thinkwithgoogle.com/infographics/5-factors-of-viewability.html http://go.sizmek.com/rs/dgfastchannel/images/Sizmek Viewability Benchmarks.pdf
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https://www.thinkwithgoogle.com/infographics/5-factors-of-viewability.html
http://go.sizmek.com/rs/dgfastchannel/images/Sizmek_Viewability_Benchmarks.pdf

